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History of Graphic Arts		                                                                                                             American Innovators - Worksheet 

YOUR NAME: _______________
American Innovators 
This worksheet is based on the reading from the book, “Graphic Design: A New History” pages 287 - 303. 
There are 4 questions. Please fill this worksheet out.  If you do not write full sentences then bullet point your answers. If it is a direct quote from the chapter, then include quote marks. 

	1. 
	Explain the different styles of design across various regions in America.  

	 The first one is the pacific Northwest style which integrated northwest culture to form modern architecture known as the northwest culture, which deals with respect for the land, respect for wood and an eye to craft. Secondly, the northern California defined architecture as the experimental living environments, compassion for the environment, and drive toward non-normative experience. Southern California style explains Contemporary architecture as piecemeal. And a vision in pieces isn’t necessarily contemporary and more conceptual sectarianism, no central ambition, no single motivation and a model absent a shared aspiration.



	2. 
	Explain the similar styles of Alvin Lustig and Saul Bass.  What was Saul Bass doing in design that was uniquely different from other designers of his time?

	Saul Bass was unique in his styles as he produced films and mostly known in his design of motion-picture title sequences, film posters and corporate logos. Bass designed some of the most iconic corporate logos in North America.
On the other hand, Alvin Lustig was an American book designer, graphic designer and typeface designer. 






	3. 
	Why was the IBM identity so significant, and why do you think till this day, not much has changed in its development? 

	IBM identity is so significant due to its principle beliefs of; respect for the individual, excellent customer service and the pursuit of excellence in all tasks rounded out the trio of ideas. This has been the key to IBM's vitality for over a century. A business built on beliefs can absorb change as long as the views remain intact. IBM has spent 100 years seeking to remain faithful to its core beliefs—even when technologies shift, or the global economy moves to a fundamentally different model. Thus, this the reason why up to today, not much has changed in its development.



	4. 
	Who was Massimo Vignelli and Unimark International? What was some of the work they designed and why was it so significant? 

	Massimo Vignelli was an Italian designer who worked in several areas ranging from package design through housewares design and furniture design to public signage and showroom design. Unimark International was an international design firm headquartered in Chicago, Illinois; with use of the most modern design approaches and latest marketing methods quickly made it famous and unrivalled. Some of their products include Gillette, Jaguar, Ferrero, Knoll International, Olivetti, Pirelli, Ranx Xerox, Unilever, IBM, and American Airlines Ford. They were so significant because they are always using the latest technological innovations and using computers long before anyone else.






